














A a
Morphee-

(Project realized by Pauline Thiers, Johanna Lauron, Camille
Bonan, Océane Devaud, Marie Eppe and Benkaly Kaba)

BRIEF

Teamwork between 5 food engineers

and 1 designer for a food innovation
contest : ECOTROPHELIA.

MY ASSIGNMENTS

Design of the Identity (Brand Name,
lllustrations, Packaging, Visuals)

DURATION

6 months

YEAR
20172018



A e
Morphée-

Morphée is a brand that delivers
food for people suffering from
night awakening. Morphée
is attached to the valorisation of
brewer’s grains, a co-product
of the beer.

The Identity displays a Night
and Dream universe, using
soft, textural and peaceful colors
to reflect the effect of the food for
a peaceful night.

The only natural and tasty solution to
pacify your nights and awake your days !



Morphée & Co start-up present

A e
Morphées

Fruits Filling 70% Dark
+ Plant essential oil Chocolate

\ Sustainable biscuit

(brewer’s grains)




A a
Morphee-

Public Health Stake : Natural Tasty Valorization Integration to
Night awakening efficacy well-being of co-product : the night ritual
brewer’s grains












Bioluminescence is the
production and emission of light
by living organisms.

STAKES

- Use Bioluminescence to
decrease light pollution.

- Use Bioluminescence to reduce
the electric consumption.

PROPOSITION

Sensitize children and adults

to bioluminescence, a natural and

unknown phenomenon through a
board game.



STORY-TELLING

This Legend is about Lampio, a Water
dragon who owns a bioluminescent
Egg, protector of Mother Nature.
Unfortunately, the Egg is stolen by Sea
Pirates andthe storytellsthe adventures
of Lampio to find it back.

In this Quest, Children learn that Lampio
is afraid of thunders, who represent the
harmful impact of consuming too
much electricity.



LOGO

P € -

Glowing Egg «O» dragon wings Thunderbolt
Bioluminescence Playful tool Electricity loss

At day




GRAPHIC INVESTIGATIONS
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Carrefour

(Project realized by Gamille Thomas,
Soomin Kwon and Benkaly Kaba)

Educational Work for Carrefour
about the snacking of tomorrow.

Design of the Identity
(Packaging, Mockups, Plans)

2 months

2017



of children suffering
from neophobia refuse
to taste new food.

Nathalie Rigal, psychologist

NEOPHOBIA & CHILDREN

LEARNING

- Difference between the
User and the Customer

®

Carrefour

STAKES

- Fight using
snacking to make children eat
fruits and vegetables.

- Deliver a solution that

PROPOSITION

made out of leather of
deshydrated fruits and vegetable.

- Packaging : deliver a
experience.



Carrefour

BIO

IDENTITY & BENEFITS
Fruits & Vegetables personalization

° o
= g@ ﬂ
> Relationships Children / Fruits & Vegetables [ 1

Galvanize the Bio Brand image
> attract a new customer segment
Positive and Healthy experience

> Education against neophobia Mme.Gégette ~ Mr.Nanard Mr.Roro Mr.Zinzin Mme.Boise Mme.Rise
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With B-vitamins, With C.vitamins, With mineral,
be super-dynamic ! be super-strong ! be super-tall !

To get tonus and be in a In order not to be tired or sick To grow and consolidate your
good mood (fight stress and (fight small diseases and organism (key role for

improve blood circulation) strengthen immune system) constitution of teeth and bones)



PACKAGING TEMPLATE

A consommer de
préférence avant le :
EM 85222B

19707 /2022

771234 © 567003 M

Ingrédients:

Chips de fruits et légumes
a base de framboises et
épinards : Légumes 72%
(épinards, patates douces
et panais), huile de
tournesol, sirop de
glucose de mais, sel.

100g

d

Conservation

Valeurs
nutritionnelles

100g
moyennes pour :

A consommer avant le : voir la date

température ambiante. Conditionné.
indiquée sur le haut de I’étui.

Apreés ouverture, a conserver a
Erambo

»

Chips
Epinar

1342kJ /

Energie 302kcal

Matiéres grasses | 2,6 g

dont saturés 119
Glucides 169
dont sucres 249

Fibres alimentaires 429

Protéines 349

Sel 049

@

9" 771234 M 567003 |N

LY

déshydratés apporteront a vos
petits loupiots les nutriments
nécessaires super forts, super
énergiques et super grands.
Que la force soit avec eux !
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BRIEF

Manage a design project in autonomy.

MY STAKES

Delay malnutrition

USERS

Young retired seniors

DURATION

9 months

opote ..
2017-2018 (end-of-study project)
papoter. § pop

oter. partager.



OBSERVATION

Demographics & Malnutrition

Malnutrition

33%

of French will be S
60 years old or 2 million 50%

more in 2050 of French of French

20% 7 people elderly
s

of French were
ﬁ ? X

60 years old or
4-10% 15-38% 30-70%

more in 2005
of French elderly of French elderly of French elderly
living at home living in institutes hospitalised




OBSERVATION
Appetite Triggers

MONOTONY AUTONOMY

DEPRESSION &
LONELINESS



popote

popote is a food-sitting service allowing
young retired seniors to keep having a
food related social interaction, and parents in
need to entrust their children to a dynamic

senior for snacking time and/or diner.



USER EXPERIENCE

Grandpa feels lonely. They hear about Popote, it
Parents are looking for a nanny. sounds nice, fun and useful.

popote
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They register through Reception of the Senior / Parents provide needed
the Popote App. Popote Book. insights and can get in touch !



USER EXPERIENCE

Senior picks the child at
school/sport/home...

Mgy, /

Once it is cooked, it is
time for sharing snack :)

Back to senior’s home, they
split tasks and start cooking.

Finally, parents come over

and take back the child



BRAND IDENTITY

SENIOR

MEANING

popote

- Homemade cuisine
- Sharing food together

CHILD

+ popote

CLAIM

papoter. popoter. partager.

Papoter : Social Interaction
Popoter : Cooking & Eating together
Partager : Sharing a positive experience

popote

BRAND VALUES

- Intergenerationality
- Transmission
- Trust
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WEBSITE / APP
LANDING PAGE

The Baseline = Description of the service

Understand the service in 3 steps
: Papoter, popoter, partager

Get access to the User
Experience

Testimonies of Seniors and
parents using popote.



CHILDREN
PROFILE

pppppp

L

PAYMENT



The popote book

A mix between a recipe book and a photo album.

RECIPES

Sharing steps and Following them
will increase the autonomy and trust
between seniors and children.

PHOTOS

Strengthen the relationship between

Seniors and Children. Create a warm

and happy souvenir = Positive Nostalgia

Feeling = Keep using popote = Keep
food socializing.












We care about vour life

(Educational Project realized with Cécile Roger)

BRIEF

Create the Brand Identity of Welife
(a medical app service).

MY ASSIGNMENTS

Create a Logo system based on Empathy

USERS

Patients, Doctors, Pharmacists

DURATION

3 months

YEAR
2016



We care about your life

We care about your life

Logo meaning












